
The 

Small Business 

Website Credibility 
Playbook 

The 

Small Business 

Website Credibility 
Playbook 

Tactics for Converting More

Website Visitors



Who Should Care About 
Boosting Website Credibility?
As a small business owner, chances are your website isn’t converting 
visitors into leads or customers as well as it could be. 



We know it’s difficult to find the time to keep your website aligned with the 
latest consumer trends. And this, in turn, can make it come across as 
outdated, unsecure and untrustworthy, and overall less legitimate than 
those your larger challengers boast.



We can’t create more time for you out of thin air, but we can help you 
efficiently and effectively upgrade your site. This tactical guide will 
empower you to create a modern, competitive, and credible small 
business website. 
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Why Small Business Websites 
May Trigger Distrust — and How 
To Repair It

You can run an exceptional business — and we bet 
you do — but still lose trust in seconds because of an 
outdated website.


When someone lands on your website, they don’t 
know your business, your reputation, your experience, 
or you. All they have to go by is what they see on the 
screen.


So, does your website send the right signals, or let 
doubt creep in? 


Let’s talk more about how and why distrust starts and 
how we’re going to help you combat it by the end of 
this eBook.

Skepticism Happens, Is It 
Impacting You?
Skepticism online is totally normal. 


You've likely done it yourself — went to hit that buy 
button and paused to think “Wait, what do I know 
about this company?” “Am I going to regret giving 
them my payment details?” 


This can happen more often on smaller business 
websites not because small companies lack 
credibility in and of themselves, but because their 
sites can unintentionally feel…well, sketchy!  


In fact, DreamHost's 2026 Local Business Trust Index 

found that 45% of consumers say businesses without 
websites feel less "real," and 46% say they seem 
more temporary than businesses that do have one. 


Doubt leads to friction, and friction can lead once-
interested shoppers back to Google and into the 
arms of your competitors.


And that friction has a measurable cost.


Unbounce found that the average landing page 
conversion rate for websites is 6.6%. Remember 
though, a “good” conversion rate is about 10% in 
general, but the true definition varies significantly 
depending on your industry and your landing page. 


For example, Unbounce says that a conversion rate of 
5% for a newsletter signup page might be considered 
low, but for a low-ticket e-commerce product page, 
that same 5% is “pretty good.”


How does your website conversion rate compare? If 
you find yourself slipping under these numbers, it may 
be time to refresh your small business website with 
trust building in mind.

First Impressions Happen 
Almost Instantly
Website visitors form opinions insanely fast. 


Before they read a single sentence, the look of your 
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Why Small Business Websites May Trigger 
Distrust — and How To Repair It

site has already helped them make a practically 
instant judgment call on your trustworthiness. 


And the consequences are real — 60% of consumers 
say an outdated-looking website negatively affects 
their perception of a business's quality or 
trustworthiness, according to the Local Business Trust 
Index.


Our snap decisions are driven first by design and 
structure; then followed by a quick search for 
reassurance. That means making a great first 
impression is actually about crafting dozens of small 
trust signals through modern design, consistent 
branding, thoughtful content, security reassurances, 
and a frictionless overall experience.


Our snap decisions are driven first by design and 
structure; then followed by a quick search for 
reassurance. That means making a great first 
impression is actually about crafting dozens of small 
trust signals through modern design, consistent 
branding, thoughtful content, security reassurances, 
and a frictionless overall experience.

The 4-Part Framework for 
Strengthening Trust
It's all too easy to assume that larger companies are 
able to build trust simply because they have the 
budget to do so.


But credibility can't be bought. 

A small business can effectively compete on any 
stage by building trust intentionally. The data backs 
this up: businesses with websites are perceived as 41% 
more trustworthy than those without, and 70% of 
consumers say they're more likely to do business with 
a company that has one. Among shoppers ages 25–
44, that number jumps to 76%.


So where and how should you direct your intention to 
get started?


First, refine your visual presentation: We’ll show 
you how to clean up clutter, get consistent with 
branding, invest in a better mobile experience, 
and more. A polished appearance immediately 
elevates perception.


Second, build out the most critical website pages 
for consumers: We’ll guide you through learning 
how to clarify who you are, what you do, and how 
someone can take the next step on your website. 
This clarity can remove hesitation for potential 
customers.


Third, tap into the value of social proof: With our 
direction you’ll be able to start publishing real 
testimonials which reassure visitors that others 
have already trusted you, with excellent 
outcomes.


Fourth and finally, soup up key technical signals: 
You’ll learn how to take the right steps to ensure 
website speed and security that showcase your 
professionalism. 
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TACTIC 1

Create Visual Credibility

Boosting the credibility of your small business website 
all starts with boosting your visual perception.


You absolutely don’t have to work with a professional 
designer to bring a trustworthy look to life. 


You just need the know-how. 

Instead, work to refine the following impactful website 
elements to better align with current expectations 
and create a more trustworthy experience.

1. Cluttered Layouts That Overwhelm the 
Eye

Reminder, Looks *Do* Matter 
When It Comes to Business 
Websites
A landmark Google Research study found that 
website visitors begin to perceive the visual 
complexity and prototypicality (basically how well 
visual elements align with expectations) of a website 
within 50 milliseconds of viewing it. 


In other words, we’re all forming first impressions of 
business websites practically subconsciously, in less 
than a single second.


The following tips will help you develop modern 
design features, great DIY imagery, mobile readiness, 
and on-point branding that deliver a strong 
impression.

Modernize These 5 Key Web 
Design Elements

One of the clearest signals that a website hasn’t 
been updated in a while is a cluttered layout. 


We’re talking pages packed full of dense text and 
imagery with no signals on what to look at or what to 
do. It’s visual noise that does nothing but distract 
from key conversion points. 


Today, good website design embraces whitespace 
and hierarchy. 


Whitespace creates strategic breathing room that 
intentionally allows pieces of content to stand out. 
Increase spacing between content and limit the 
number of elements on the page to inject clarity. 
And take whitespace literally — the background 
color of your website should be white, or if you 
must a solid color that ties into your brand.


Similarly, use content arrangement alongside 
thoughtful font sizing to establish hierarchy, 
guiding the eye through your site in order of 
priority.

2. Hard-to-Read Typography
Modernizing your website does not mean starting 
over on design from scratch.

Teeny-tiny, inconsistent, and tons of different fonts 
instantly date a website.
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Less Clutter, More Clarity

BEFORE AFTER

Along with the previous advice, choose a singular font 
family and consistently use size and level of boldness 
to build readability and hierarchy on your site. The 
font should also be easy to read on your website, 
without zooming in. 


Updating typography is one of the simplest ways to 
make a website feel contemporary without much of a 
redesign.

3. Overloaded Navigation Menus

Is the main navigation menu on your site easy to find 
and use? 


To update your site and create credibility — simplify! 


After all, a massive 94% of U.S. web users say easy 
navigation is the most useful feature on a website.

The Small Business Website Credibility Playbook

Instead of listing every single page in your menu, 
just focus on the ones you really want to be sure 
visitors hit. For a services business for example, 
these would include pages that enable visitors to 
see your services, pricing, and contact 
information. 


Alternatively, on each key page, build out a little 
navigation sidebar that enables visitors to dig 
deeper into your content as needed. 


Getting way too complex again? Consider 
combining pages, and simplifying content. 


The general rule is to enable people to get where 
they want to be in three clicks or less. Keep that in 
mind as you’re deciding how to structure both your 
menus and the content on your pages.
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Tactic 1: Create Visual Credibility

One final note, consider sticky navigation that 
remains visible even while scrolling down the page. 
This modern touch also enhances usability. 


For examples and more details on modernizing your 
menus, check out Website Navigation Menu Best 
Practices: 16 Design Tips.

4. Outdated Sliders

Homepage sliders at the top of the page that rotate 
through multiple messages and images were once 
extremely popular. However, kind of like the ads at 
the top of a Google results page, many of us have 
trained ourselves to scroll right past them.


A more modern alternative that will give your site a 
more trustworthy vibe is a singular, focused hero 
section at the top of your homepage with a clear 
message and one primary call to action.


Think about hierarchy again and remember, whatever 
else you want visitors to learn or do, you can highlight 
on the page below or via your navigation structure. 


Once again, thoughtful editing and bold simplicity 
reign supreme when it comes to creating a credible 
small business website for the modern age. 

5. Catch-All Footers

Some outdated sites fill their footers with dense text 
and duplicate navigation. 


Instead, take the above principles all the way through 
the length of your website and end with a bang. 


Keep it organized and very intentional. Mirror your 
main navigation and only hit the most essential 
page links. A lot of people will automatically look 
here for company and contact information, so 
include or link off to those.


You may also want to throw in any badges, 
certifications, etc. you’re proud of. 


And don’t forget, if you have the copyright date of 
your website included in your footer as many websites 
do, keep it up to date!
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Tactic 1: Create Visual Credibility

Learn How To Pull Off Great 
DIY Photography
Scroll through enough small business websites and 
you’ll start to notice something when it comes to the 
photos…


Bland backgrounds, clearly staged interactions, 
smiling models with suspiciously great teeth doing, 
well, nothing in particular.  


That’s the kiss of stock photo overuse, and shoppers 
pick up on it, too. 


Here’s why you should care.

Why Website Photography Matters

How To Take Headshots That Feel Human 
(and Professional)

Your headshot as the owner/operator of your small 
business is often the most trust-building image on 
your entire website. It proves there’s a real person 
behind the brand.


Before you dive into the specifics of capturing this 
shot, plan ahead for all the ways you might want to 
use it. 


You may want a really approachable image for your 
website’s About page, then an additional more formal 
one for LinkedIn. However many styles of headshot 
you want to end up with, shooting them in the same 
session is wise to keep your branding cohesive.


With that in mind, let’s dig in.

A Cornell study found that shoppers have more trust 
in high-quality, custom photos than low-quality 
custom photos or stock images.


Why could that be? 


If your site is overloaded with stock photography, it 
may signal that you don’t want to show the real 
people or products behind the business. It can look, 
at best, cheap and low effort. At worst,  inauthentic 
and untrustworthy. But just like everything else in this 
guide, you don’t have to have a massive budget to fix 
this.


Follow along as we take you through everything you 
need to know to create strong DIY photography that 
will make your site feel real and credible.

Headshot Gear

The first thing to note is that you can absolutely use a 
modern smartphone for quality headshots.


Most phones from the last several years produce 
excellent images, especially in natural light: If you 
go this direction, we recommend using the 
equivalent of portrait mode, positioning yourself 
so the image captures from your armpits up, and 
standing a few feet away from your background 
to create depth.


But if you do have a camera and want to use it, a 
50mm lens is ideal: This is because it mimics how 
the human eye sees faces and creates a soft 
background blur that keeps attention on you.
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We think lighting matters a little more than the 
camera gear. 


The easiest and freest lighting source is a large 
window: Stand facing it so the light hits your face 
evenly. Avoid overhead lighting, which can create 
harsh shadows under your eyes.


For a small upgrade without spending much, 
consider a consumer ring light or LED panel: You 
should be able to find one for $50 or less. Look for 
one with adjustable brightness and color 
temperature, and change it as needed depending 
on how your test shots come out. 


Another small but key piece of gear is a tripod: A 
necessity if you want crisp and consistent results 
across all your DIY photography. You can find lots 
of tripods, from tabletop to full height, used and 
brand new online.

The Small Business Website Credibility Playbook

Once it’s on the tripod, you can use your phone or 
camera’s timer function to eliminate shake. And to 
avoid having to run back and forth between every 
shot, consider an inexpensive Bluetooth remote to 
take multiple photos back to back. Some smartphone 
cameras can even be triggered from connected 
devices (for example, you can take an iPhone photo 
via your Apple Watch), so you don’t need to buy 
another little fiddly piece of tech. 

Presentation & Props

Dress in a way that matches your brand identity. 


For example, as a financial advisor you might lean 
into polished attire. A more creative founder might 
opt for something relaxed. Whatever you choose, do 
so with intention.
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Tactic 1: Create Visual Credibility

Props can add personality and context to a 
headshot. If you run a small coffee roastery, holding a 
mug in a seated headshot can feel natural. If you’re a 
designer, maybe your headshot could feature your 
fancy digital tools opened up on your computer in the 
background.

Communicate Quality With Product 
Photography

If you sell physical products online, your photos need 
to stand in for the in-store experience. 


When customers cannot touch, feel, or examine your 
item, your images must do that job for them.

Choosing the Best Setting

For pro-looking DIY headshots, look for a clean wall 
or an environment related to your work. Again, what 
you want to avoid is visual clutter that distracts from 
your face.

Editing Headshots

If taken with a good device and lighting, you 
shouldn’t have to do much, if any, editing to your 
headshots.


But if you choose to, there are about a billion photo 
editing tools to choose from. Adobe Lightroom is a 
popular option, but you will have to pay for a 
subscription to access its full power.


Whatever you do, avoid heavy smoothing filters that 
remove natural-looking texture. Excessively editing 
photos gives them an artificial look that people can 
pick up on almost instinctually,  which can backfire 
when the whole goal is building trust.


We’ll say here that the editing style you go with 
should be reflected across all the photos on your site, 
and should align with your brand tone. Keep that in 
mind before you’re tempted to go high contrast and 
moody with headshots then soft and bright when it 
comes to your product and/or service shots. 

The Gear You Need

Again, your smartphone is more than capable of 
excellent results. 


Position your phone so that the product is clear 
and centered on the screen, turn off flash and 
avoid zoom, and tap your screen to bring your 
subject into focus.


If you’re using a camera, choose aperture priority 
mode and set your aperture around f/5.6 to f/8 for 
sharpness. Keep ISO low as possible to reduce 
grain.


A tripod isn’t as necessary here as it can be for other 
types of photography, but if you already have one 
— or have shaky hands — it can be great for 
eliminating blur and maintain consistent framing.


Lighting. Is. Fundamental.


Natural window light is great, as well as an 
affordable ring light or panel. 


Diffuse harsh light with a sheer curtain. 


On the opposite side of the light, use a white 
poster board as a reflector to bounce light back 
and reduce shadows. 
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Background Tips

Choose neutral backgrounds that let your product 
stand out. White foam boards, softly-colored 
textured fabric, and wooden surfaces all work well. 


You can get creative here, but avoid busy 
backgrounds that compete for attention.

What To Shoot

Research finds that approximately 70% of online 
shoppers say that crisp, detailed product photos 
strongly influence their purchase decisions.With that 
in mind, create a short list with every possible angle 
customers may want to see. And don’t be afraid to 
dig into the deets. For example, if you sell luxurious 
shoes, why not show them from every angle, inside 
and out, on the foot, and out and about? 


Help shoppers imagine your product in their lives, and 
anticipate any questions they may have to reduce 
friction and increase conversions.

Accessories & Props

Props should support the functionality of your without 
overpowering them. For example, if you sell kitchen 
tools, show them in use within a clean, realistic 
cooking setup. Just like with headshots, avoid clutter 
that competes for attention.

Editing

Editing should focus only on accurate color and 
clarity. Feel free to sharpen up the focus and remove 
distractions (look for photo editing tools with “eraser”

functionality), but avoid edits that change the 
product’s true appearance. 

Capture Your Services in Action

Services being intangible makes visuals even more 
important.


If you sell a service, there are prospective clients out 
there who want to see what working with you actually 
looks like.


Here’s how to show ‘em.

Get Your Gear Together

Pretty much the same gear principles apply here as 
always. A modern smartphone can do the job nicely. 


However, this is one area where a camera may have 
the upper hand depending on your industry. 


If your services tend to be more fast paced — 
maybe you’re a dog groomer or own a gym — a 
camera can be set up to avoid blur nicely: We 
recommend using a fast shutter speed like 1/200 
or faster and keeping ISO moderate, adjusting as 
the light changes.


Lighting should be soft and even: Natural daylight 
works beautifully. If indoors or shooting on a dark 
day, position subjects near windows and 
supplement with a small LED panel if needed. 
When you need to use overhead lights in a large 
or darker space, just avoid positioning faces or 
important elements of shots (like hands) right 
under them to avoid shadow. 
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Especially for those faster-moving service shots, 
a tripod is going to be your best friend for stable 
and consistent pictures: And if you’re taking your 
own action shots? You’re gonna need a remote or 
other connected device as well. 


Technically, take wide shots to provide context, mid-
range shots of interactions, and close-ups to show off 
details where it makes sense. This variety provides a 
sense of action even in still photography.

Scenes To Capture

Focus on storytelling rather than posed shots when it 
comes to services. 


Capture real engagement. A consultant reviewing 
documents with a client feels authentic. A hairstylist 
going at a head with shears in hand demonstrates 
expertise.

Optional Props

We really strongly recommend not overdoing it here. 
Authenticity is key, so if you don’t know what props to 
use you may want to avoid them altogether to avoid 
coming across as posed and fake. 

That said, generally props should reinforce your brand 
as well as professionalism. Consider organized tools, 
clean workspaces, and branded materials for your 
services shots.

Editing Action Shots

As with headshots, great pictures of people shouldn’t 
need a lot of editing. If they do, you probably don’t 
want to use them. 


Editing photos of your services is more about 
selecting the best ones. Choose authentic and clear 
images, just applying a tiny bit of cropping and 
sharpening to those that are almost perfect. 

Bonus: How and Why To Feature Your 
Workspace and Team

Especially in the age of AI, people using the internet 
to shop for goods and services are thirsty for signs of 
legitimacy before parting with their money.
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Tactic 1: Create Visual Credibility

Environmental photography featuring your workspace 
and team — if you have one — reassures visitors that 
your business is real and worth their hard-earned 
cash.


Before taking environmental shots, consider what 
your unique visitors actually want to see. Depending 
on your industry, they might be curious about your 
quality, durability, experience, speed, professionalism, 
creativity…the list goes on and on…


A note: If you’re not sure photographing your current 
environment will create a trustworthy sentiment 
about your business; maybe you’re currently in a 
dingy space, or in the process of hiring a new team, it 
might be worth forgoing this step until you’re ready to 
show off.

Setting Up the “Set”

Start by reducing visual clutter in the area you’re 
going to photograph. Remove unnecessary items 
from desks. Hide that big ball of tangled cables. 
Straighten chairs.


At the same time, don’t fake a pristine or sterile 
environment if that doesn't tell your true brand story.  


When staging, the most important factor is 
composition. Make sure lines are straight, horizons 
aren’t tilted, and key elements aren’t awkwardly cut 
off.


For ideas on what exactly to capture, consider some 
wide shots of your workspace, a candid team 
collaboration moment, and a few detailed shots of 
branded materials and finished work.

Gear Guide

A couple of things to keep in mind:


When using a camera instead of a smartphone, 
keep your aperture around f/8 for wider room 
shots so more of the space is in focus: Avoid 
extreme wide-angle lenses that distort lines.


Lighting is best if it’s bright but balanced: 
Combine natural daylight with warm interior 
lighting if the space isn’t bright enough and 
pictures are coming out muddy or blurry. As 
always, we’re avoiding casting any harsh 
shadows, so keep that in mind before flicking on 
any switches.  


You don’t really need a tripod here unless you’re 
worried about capturing stable shots. A remote or 
other connected device may be helpful if you want to 
feature yourself in your environmental shots.

Editing Your Shots

Quite similar to any service shots you might have 
taken, environmental photos are less about 
perfection and more about clarity and 
thoughtfulness. 


Does it tell your story, is it enticing, and is it crisp and 
clear? Then it’s probably a great shot to use, very 
little editing required apart from some sharpening, 
straightening, and cropping.
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Optimize Your Website for 
Mobile Experiences
Slow load times are one of the fastest ways to lose a 
mobile visitor before they've had a chance to see 
what you offer.


Needless to say, small businesses operate in intensely 
competitive digital spaces today.


If your website lags, forces users to zoom, or makes it 
difficult to tap the right button, you risk losing the 
attention of possible customers before they've grown 
to trust you and seen all you have to offer. 


Consumers are comfortable spending an average of 
$177 on a business website but only $36 on Instagram 
or TikTok shops, making every lost mobile visitor a 
missed revenue opportunity that social media alone 
can't recover.

The Small Business Website Credibility Playbook

Optimizing your website for mobile experiences is not 
optional, so here’s how to tackle the new essentials.

Increase Load Speed for Instant Access

Speed is arguably the most critical factor in mobile 
website performance.


A simple but super impactful place to start improving 
load speeds is with optimizing images. 


First, you can download all the images from your 
site and compress them using a tool like Squoosh. 


Then, you can save them in the right modern 
image format so that when you re-upload them to 
your site they’re optimized for speed without 
sacrificing quality. 
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Code and design are other major factors when it 
comes to load times.


On your end, if you’re using a website builder you can 
reduce your number of plugins and design elements 
and use a modern theme to reduce bloat. If you work 
with a developer, talk with them about your need for 
speed and any backend adjustments they can make. 


Lastly, remember that hosting plays a large part in 
the speed of your website. A reliable website host 
that’s committed to performance and uptime is 
critical to the mobile loading speeds you need to 
compete and convert. 

This makes for a frustrating experience, and they may 
not give you three strikes before jetting back to the 
internet to find a competitor to shop with.  


When viewing your website on a mobile device, tap 
targets should be large enough to comfortably press 
without zooming and spaced with enough breathing 
room to prevent errors. 


Clear call-to-action buttons such as “Buy Now” or 
“Get a Quote” should stand out visually and feel easy 
to tap in one natural motion.

Simplify Text and Navigation for Smaller 
Screens

Design for Thumbs, Not Cursors

Tap targets are the clickable areas on your site, such 
as buttons, links, menu items, and form fields. On a 
desktop, users have a precise cursor they can use to 
hit these. On a phone, all they have is their thumbs.


That changes everything.


If your buttons are too small or spaced too closely 
together, users will accidentally tap the wrong thing. 

Unbeatable 
WordPress Hosting
Reliable, lightning-fast hosting solutions 
specifically optimized for WordPress.

Learn More

When’s the last time you followed through on buying 
something on a mobile site where you had to 
constantly zoom in and out? 


Nothing makes a website feel less mobile friendly than 
text that forces users to pinch, squint, and turn their 
phone sideways to read it. 


If this is you, it’s time to update your template to one 
that’s responsive — meaning it automatically adjusts 
all your page elements so they’re easily readable on 
various screen sizes. 


The tips we shared earlier about whitespace and 
hierarchy are even more important now. Well-spaced 
and structured text helps people navigate better, 
stay longer, and engage more.


Speaking of navigation, our earlier points about 
website navigation are also relevant here. 


On mobile, menus need to be so simple. That multi-l
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Tactic 1: Create Visual Credibility

evel menu that works on desktop is going to be 
impossible to read and tap on a small screen. Your 
website builder should allow you to reconfigure your 
mobile menu to some degree so you can include just 
the most important pages.

Optimize Forms for Mobile Completion

Forms are often the final step before securing a lead, 
or sale. Unfortunately, they are also one of the most 
common points of friction on mobile websites.


Mobile-friendly forms should require as little typing as 
possible: 


Keep fields minimal and only ask for essential 
information. 


Make sure the correct keyboard appears 
automatically, such as a numeric keypad for 
phone numbers or an email keyboard for email 
addresses. 


And use larger form fields and clear labels to 
improve usability and conversions.
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Tactic 1: Create Visual Credibility

Implement Consistent 
Branding in 6 Steps
If your website feels inconsistent or confusing just 
looking at it…imagine how it makes your potential 
customers feel about your brand.


A cohesive brand isn’t just easier on the eyes, it also 
signals attention to detail and commitment that 
shoppers can trust. 


While you may not have the marketing budget of a 
national brand, as a small business you might have 
something even more powerful: the ability to create a 
focused, memorable identity.


Here’s how to build that beautiful and consistent 
brand identity that boosts consumer confidence. 

1. Start With a Clear Brand Foundation

First and foremost, you need clarity about who you 
are as a business. 


What do you want to be known for? Are you modern 
and innovative, warm and inviting, bold and 
disruptive?


Your brand choices should support that goal, not 
compete with it.


The elements you already have, such as photography 
and content, need to be considered here as well. 


What visual style aligns with the story those are 
already telling? If your images and copy have a 
refined feel, consider how the core brand elements 
we’re about to create and codify gel with them.

2. Be Intentional With Your Logo

Your logo is one of the most recognizable elements of 
your brand, so how and where you use it matters.


First of all, you should always avoid stretching, 
distorting, or recoloring your logo: If you use 
variations such as a full-color version and a 
monochrome version, define when and where 
each should appear. This consistency signals to 
shoppers that it’s your real product or service and 
can be trusted. 


When it comes to using the logo on your website, 
most small business websites position the logo in 
the top left corner of the header: This aligns with 
user expectations and natural reading patterns. It 
should be prominent enough to anchor your brand 
visually without competing with your headlines or 
calls to action. 


Look weird or illegible when you get it to the right size 
for your site? If it’s time for a little redesign, we’ll help 
you do it on the cheap (AKA free) here: How to Make 
a Logo Online for Free.

3. Practice Color Palette Discipline

Color is a hugely powerful tool for branding. But it’s 
also very easy to get carried away without some 
guardrails around your creativity. 


In reality, limiting the number of colors you use in your 
branding makes it easier to stay consistent and 
creates a more recognizable palette. For example, 
out of all the clownish colors McDonald’s could have 
gone for, their icon red and white pairing is instantly 
identifiable. 
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A disciplined approach typically involves selecting 
two to three primary brand colors. These should 
appear consistently across your website in headings, 
buttons, backgrounds, and accents. Neutral tones 
such as white, gray, or black can support your primary 
colors without competing with them.


When you use the same limited palette throughout 
your site, visitors subconsciously begin to associate 
those specific colors with your business. Over time, 
that association strengthens brand recall and 
shopper retention.

No matter the subject, image editing and treatments 
should align with your brand and stay uniform. If you 
like to use rounded corners, add a colored border, 
and turn up the contrast — apply that across all of 
your images.


Consistent details, even the ones that seem tiny, are 
visual hints to your commitment and intentionality for 
the shoppers who care.

6. Standardize Your Calls to Action

4. Stick to Typography Standards

Using too many fonts can make your content difficult 
to read. 


Choose one primary font for body text and one 
complementary font for headings.


Maintain consistent font sizes for similar elements 
across pages. 


Headings should follow a clear hierarchy, with 
larger fonts for primary titles and progressively 
smaller sizes for subheadings. 


When typography is clean and uniform, content isn’t 
just easier to consume but feels more thoughtful and 
credible.

Calls to action are not just really critical functional 
elements, they’re also another branding opportunity.


Buttons for actions such as “Contact Us” or “Check 
Out Now” should use consistent colors, shapes, and 
language throughout your site.


Consistency trains visitors to know what they’re 
looking at instantly. This reduces friction and may 
help move them along the user journey and convert 
more quickly. 


Don’t overlook the wording here. A playful brand 
might use casual phrasing for calls to action, while a 
professional services firm may opt for direct and 
confident language.

5. Maintain Consistency in Imagery

Your imagery should reflect your brand personality 
just as clearly as your logo and colors. 


Decide on a style and stick to it. If your brand 
emphasizes community, prioritize real action shots of 
your team and customers. If it’s more about a sleek 
finished product for you, sharp close-ups of your work 
should take more precedence on your site. 
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TACTIC 2

Build These 4 Trust-Instilling Pages

Yes, every page on your website is a trust-building 
opportunity.


But there are four core pages that hold an outsized 
share of that mission: your Services page, About 
page, Contact page, and FAQ page.

Write a Services Page That 
Converts
A well-crafted Services page gets ahead of visitor 
questions to remove friction, communicates why 
you’re the ultimate choice in your industry, and walks 
people through the steps to start working with you.


The goal here is conversions that make you actual 
money.

Why Your Business Needs a Services Page

When someone lands on a Services page, they’re 
signaling that they’re far enough into their user 
journey that they intend to make a purchase, just as 
soon as they find the right option. 

Because of this, a Services page is a critical tipping 
point where visitors decide if they’re going to become 
customers or remain casual clickers. 


So it’s important that you put time and effort into 
designing it so that it attracts and converts the exact 
type of clientele you want to serve.

How To Put Together a Killer Services Page

Don’t know where to start the Services page 
sprucing? Think about the following factors to create 
a solid Services page that generates clarity, 
credibility, and action on your small biz website.

Kick It Off With a Clear Value Prop

The very beginning of your Services page should 
immediately explain what you do and why someone 
should choose you to do it for them. 


Visitors form opinions about websites within seconds, 
so your very first headline must communicate value 
instantly.

All You Need Is an Idea 
Build a professional-level website in just a few words 
with DreamHost Remixer AI website builder. 

Learn More

The Small Business Website Credibility Playbook 23

https://www.dreamhost.com/remixer-website-builder/ 
https://www.dreamhost.com/remixer-website-builder/ 
https://www.dreamhost.com/remixer-website-builder/ 
https://www.dreamhost.com/remixer-website-builder/ 


Anatomy of a Services Page



https://www.dreamhost.com/blog/social-proof/


https://support.ecwid.com/hc/en-us/articles/12342871972764-Best-practice-What-pages-to-add-on-an-ecommerce-website










https://www.dreamhost.com/blog/how-to-create-about-us-page/
https://www.dreamhost.com/blog/how-to-create-about-us-page/
















https://wyzowl.com/video-marketing-strategy/








https://www.dreamhost.com/blog/dreamhost-2026-local-business-trust-index/
https://www.dreamhost.com/blog/dreamhost-2026-local-business-trust-index/


https://www.dreamhost.com/blog/small-business-custom-email-address/
https://www.dreamhost.com/blog/small-business-custom-email-address/
https://www.dreamhost.com/blog/ultimate-guide-ssl-tls/
https://www.dreamhost.com/products/email/ 
https://www.dreamhost.com/products/email/ 
https://www.dreamhost.com/products/email/ 
https://www.dreamhost.com/products/email/ 
https://www.dreamhost.com/products/email/ 
https://www.dreamhost.com/products/email/ 


https://termify.io/privacy-policy-generator?gad_source=1&gad_campaignid=12685596615&gbraid=0AAAAAC6IOXKkAeBvmMaVvxbp9JEz0vcMT&gclid=Cj0KCQjw37nNBhDkARIsAEBGI8M47OUdXH_64DNUJl3iVZ4NaqPA3Lyp1PTBpxZ3OXE0OPhaMYqrnloaAjtiEALw_wcB
https://termify.io/privacy-policy-generator?gad_source=1&gad_campaignid=12685596615&gbraid=0AAAAAC6IOXKkAeBvmMaVvxbp9JEz0vcMT&gclid=Cj0KCQjw37nNBhDkARIsAEBGI8M47OUdXH_64DNUJl3iVZ4NaqPA3Lyp1PTBpxZ3OXE0OPhaMYqrnloaAjtiEALw_wcB


https://jetpack.com/resources/what-is-a-good-bounce-rate/


https://www.dreamhost.com/hosting/
https://www.dreamhost.com/blog/gtmetrix/
https://www.dreamhost.com/blog/pagespeed-insights-report/
https://www.dreamhost.com/blog/pagespeed-insights-report/
https://ahrefs.com/site-audit




https://www.dreamhost.com/remixer-website-builder/
https://www.dreamhost.com/remixer-website-builder/
https://www.dreamhost.com/remixer-website-builder/
https://www.dreamhost.com/remixer-website-builder/
https://www.dreamhost.com/remixer-website-builder/
https://www.dreamhost.com/remixer-website-builder/
https://www.dreamhost.com/remixer-website-builder/


https://www.dreamhost.com/

